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PREFACE 


This  report  summarizes  information  on  availability  of  fresh 
citrus  fruits  and  certain  chilled  and  frozen  juices  and  ades  in 
retail  food  stores  in  the  United  States  during  August  i960  and  1959* 
Availability  of  fresh  citrus  fruit  is  expressed  both  as  percentage 
of  all  food  stores  and  of  those  customarily  handling  some  fresh 
fruits.  For  frozen  juices,  availability  is  expressed  both  as  per- 
centage of  all  food  stores  and  of  those  equipped  with  freezer 
cabinets . 

Preceding  reports  in  this  series,  issued  periodically  since 
October  1948,  have  presented  similar  information.  Because  of 
changes  in  sample  composition  and  data  specifications,  however, 
data  contained  in  this  report  may  be  classified  differently  and 
may  vary  slightly  from  those  contained  in  reports  issued  prior  to 
February  1959* 

Data  in  this  report  are  based  on  a representative  sample  of 
approximately  1,700  retail  food  stores  in  the  five  regions  indicated 
in  figure  1.  By  regions,  the  sample  of  stores  audited  was  designed 
to  yield  401  stores  in  the  Northeast,  including  159  in  the  New  York 
metropolitan  area;  387  in  the  North  Central  region,  including  124 
in  the  Chicago  metropolitan  area;  235  stores  in  the  South;  243 
stores  in  the  Mountain-Southwest;  and  407  in  the  Pacific  region, 
including  138  in  the  Los  Angeles  metropolitan  area. 

Beginning  with  the  1959-60  season,  the  Florida  Citrus  Commission, 
with  help  from  the  California  Prur.  2 Advisory  Board  defrays  the  entire 
contract  cost  of  obtaining  the  data  appearing  in  this  series  of  re- 
ports. In  the  preceding  10  years,  the  Department  cooperated  with 
fruit  industry  groups  in  paying  these  costs. 


Based  on  data  collected  for  the  Florida  Citrus  Commission  by  the 
Market  Research  Corporation  of  America 


December  i960 
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> AVAILABILITY  OF  SELECTED  FRUITS  AND  JUICES 
IN  RETAIL  POOD  STORES, 

AUGUST  19604 

'/ 

By  Clive  E.  Johnson 
Market  Development  Research  Division 
Agricultural  Marketing  Service 

SUMMARY 

Frozen  concentrated  orange  juice  was  available  for  purchase  in  three- 
fourths  of  the  Nation's  grocery  stores  in  August  i960.  The  stores  displaying 
the  product  were  those  in  which  92  percent  of  all  grocery  sales  were  made. 
California  oranges  were  found  in  about  two-thirds  of  stores,  representing  an 
exposure  to  87  percent  of  the  grocery  volume.  Chilled  orange  juice  and 
fresh  grapefruit  were  available  in  somewhat  less  than  half  of  the  food  outlets, 
but  the  stores  displaying  these  items  accounted  for  about  three-fourths  of  the 
grocery  volume.  About  a fourth  of  the  Nation's  food  stores  had  frozen  concen- 
trated limeade  available  in  August. 

*\ 

The  availability  of  reported  citrus  products  was  about  the  same  in 
August  i960  as  a year  earlier,  but  fresh  oranges  were  available  in  a smaller 
proportion  of  outlets. 


Final  report:  Statistics  used  to  compile  this  report  will  not  be  avail- 
able to  Agricultural  Marketing  Service  after  August  i960.  This  report  con- 
cludes the  series.  Availability  of  Selected  Fruits  and  Juices  in  Retail  Food 
Stores.  The  related  series,  Consumer  Purchases  of  Selected  Fruits  and  Juices, 
will  continue  to  be  published  on  a monthly  and  annual  basis. 


FROZEN  AND  CHILLED  JUICES 


Frozen  concentrated  orange  juice  was  available  for  pur- 
chase by  consumers  in  August  i960  in  more  than  90  per- 
cent of  the  Nation's  food  stores  that  had  fheezer  cabi- 
nets in  which  to  display  the  product.  This  proportion 
represented  about  three-fourths  of  all  grocery  outlets, 
irrespective  of  the  fact  that  some  did  not  have  facilities 
for  merchandising  the  product.  In  terms  of  exposure  to 
potential  consumers,  frozen  orange  concentrate  was  stocked  by  stores  that  ac- 
counted for  92  percent  of  all  grocery  sales. 


FROZEN  ORANGE 
CONCENTRATE 
EXPOSED  TO  92 
PERCENT  OF  RETAIL 
GROCERY  TRADE 


Nearly  all  food  stores  having  an  annual  sales  volume  of  $100,000  or  more 
and  nearly  all  chain  stores  had  frozen  orange  concentrate  on  display.  About 
two-thirds  of  small  stores  made  the  product  available  to  consumers. 
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Frozen  concentrated  orange  juice  was  least  available  in  the  South,  but 
even  in  that  area  the  product  was  exposed  to  consumers  who  accounted  for  88 
percent  of  grocery  purchases.  In  other  regions,  the  exposure  varied  between 
90  and  98  percent  of  the  grocery  volume. 

Availability  of  frozen  orange  concentrate  was  about  the  same  in  August 
i960  as  a year  earlier.  In  contrast,  in  August  1950  about  38  percent  of  stores 
and  in  August  195 5 t 


CHILLED  ORANGE 
JUICE  MAKES 
SOME  GAIN  IN 
EXPOSURE 

annual  sales  volume 
was  down. 

About  56  percent  of  stores  in  the  Northeast  and  JO  percent  of  those  in 
the  Pacific  Coast  States  had  chilled  orange  juice  on  display  in  August.  Hie 
outlets  carrying  the  product  represented  somewhat  more  than  80  percent  of  the 
grocery  volume  in  each  of  those  areas.  In  the  Mountain-Southwestern,  North 
Central,  and  Southern  regions,  chilled  orange  juice  was  found  in  stores  that 
accounted  for  58  to  71  percent  of  grocery  sales. 

For  comparison,  about  39  percent  of  all  stores  stocked  chilled  orange 
juice  in  August  1957 > the  first  year  that  availability  statistics  were  ob- 
tained for  the  product.  About  44  percent  of  food  outlets  displayed  the  juice 
in  August  1958.  (See  table  3*) 


59  percent  of  them  stocked  the  product.  (See  table  2.) 

Chilled  orange  juice  was  available  for  purchase  in  46 
percent  of  the  Nation's  food  stores  in  both  August  1959 
and  i960.  Stores  stocking  the  product  in  August  i960 
accounted  for  nearly  three-fourths  of  all  grocery  sales. 
This  was  seme  increase  in  exposure  over  a year  earlier, 
reflecting  a gain  in  availability  in  stores  having  an 
of  $500,000  or  more.  Exposure  in  smaller  stores,  however, 


Frozen  concentrated  limeade  was  found  in  25  percent  of 
FROZEN  all  food  stores  and  in  31  percent  of  those  having  freezer 

LIMEADE  cabinets  in  August  i960.  Both  proportions  were  about 

HOLDS  the  same  as  a year  earlier.  Stores  stocking  the  product 

STEADY  represented  a little  more  than  half  the  annual  retail 

grocery  volume.  Availability  varied  directly  with  size 
of  store,  with  the  proportion  ranging  from  17  percent  of  small  outlets  to  73 
percent  of  large  stores. 

Frozen  limeade  was  most  widely  distributed  in  the  Mountain-Southwestern 
and  Pacific  Coast  States,  where  it  was  found  in  about  30  percent  of  stores, 
representing  about  60  percent  of  the  grocery  volume  in  each  area.  In  other 
regions,  it  was  stocked  by  18  to  25  percent  of  stores,  for  an  exposure  to 
about  one -half  of  the  grocery  trade. 

About  31  percent  of  stores  having  freezer  cabinets  stocked  frozen  lime- 
ade, compared  with  29  percent  in  August  1959 • In  August  1955*  19  percent  of 
all  stores,  or  28  percent  of  those  having  freezer  cabinets,  displayed  the 
product.  (See  table  4.) 
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FRESH  ORANGES  AND  GRAPEFRUIT 


Nearly  two-thirds  of  all  grocery  stores  representing 
87  percent  of  grocery  sales  stocked  California  oranges 
in  August  i960.  These  proportions  were  well  below  those 
of  a year  earlier.  About  51  percent  of  small  stores  and 
and  82  percent  or  more  of  the  larger  ones  carried  the 
fruit.  These  included  59  percent  of  independent  groceries, 
89  percent  of  regional  chain  and  97  percent  of  national  chain  outlets. 


CALIFORNIA 
ORANGES  HAVE 
87  PERCENT 
EXPOSURE 


California  oranges  were  found  in  80  percent  or  more  of  grocery  outlets 
in  the  North  Central,  Mountain-Southwestern,  and  Pacific  regions  as  compared 
with  58  percent  of  the  stores  in  the  Northeast  and  30  percent  of  those  in 
the  South.  This  amounted  to  an  exposure  in  stores  representing  about  two- 
thirds  of  the  total  grocery  volume  in  the  South  and  to  not  less  than  89  per- 
cent of  the  volume  elsewhere. 


About  three-fourths  of  stores  that  customarily  handle  fresh  fruit  had 
California  oranges  on  display  in  August.  These  stores  accounted  for  90 
percent  of  the  volume  done  by  this  type  of  outlet.  The  proportions  were 
down  from  a year  earlier,  with  declines  reported  for  independent  and  regional 
chain  stores. 

In  August  1950,  63  percent  of  grocery  stores  had  California  oranges 
available,  and  another  8 percent  stocked  oranges  from  other  producing  areas. 

Py  August  1955,  some  oranges  (data  were  not  available  by  State  of  origin)  were 
found  in  Jk  percent  of  the  Nation's  grocery  stores.  (See  table  5.) 


About  Ij-5  percent  of  all  grocery  stores',  or  56  percent 
of  those  that  ordinarily  c4rry  fresh  fruit,  had  Cali- 
fornia grapefruit  for  sale  to  customers  in  August  i960. 
The  stores  displaying  grapefruit  accounted  for  about 
three-fourths  of  grocery  sales.  Comparable  data  are 
not  available  for  earlier  years.  The  proportion  stock- 
ing varied  directly  with  the  size  of  store,  ranging  from  a third  of  the  small - 
est  to  82  percent  of  the  largest  outlets.  About  three-fourths  of  chain  stores 
displayed  grapefruit,  compared  with  k-2  percent  of  independent  groceries. 


CALIFORNIA 
GRAPEFRUIT 
HAVE  EXPOSURE 
OF  75  PERCENT 


The  proportion  of  stores  that  displayed  grapefruit  ranged  from  about  one- 
third  of  those  in  the  South  to  three-fourths  of  Pacific  Coast  stores.  This 
resulted  in  an  exposure  of  59  to  9^  percent  of  the  retail  grocery  volume. 

(See  table  6.) 
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Table  1. — SUMMAK7:  Percentage  of  retail  food  stores  having  selected 

fruits  and  juices  available,  and  percentage  of  annual  sales 
volume  represented  by  stores  stocking,  August  i960  and  1959 


Commodity 

Stores 

stocking 

Sales  volume 
represented 

August 

I960 

: August 

: 1959 

August 

i960 

: August 

: 1959 

Pet.  of 
stores 

Pet.  of 
stores 

Pet.  of 
volume 

Pet.  of 
volume 

Frozen  concentrated  orange 
juice 

72 

77 

92 

95 

Chilled  orange  juice 

46 

46 

73 

69 

Frozen  concentrated  limeade 

25 

24 

52 

55 

Fresh  California,  Texas,  and 
Arizona  oranges 

62 

78 

87 

94 

Fresh  California,  Texas,  and 
Arizona  grapefruit 

45 

y 

72 

y 

1 / Data  not  available  for  August  1959* 
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Table  2. — FROZEN  CONCENTRATED  ORANGE  JUICE:  Availability  in  retail  food  Stores,  and  percentage  of  annual 

sales  volume  represented  by  stores  stocking,  August  i960  and  1959 
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Table  3. — CHILLED  ORANGE  JUICE:  Availability  in  retail  food  stores,  and  percentage  of  annual  sales 

volume  represented  by  stores  stocking,  August  i960  and  1959 
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or  more  units  under  same  ownership;  excludes  voluntary  chains 


Table  4. — FROZEN  CONCENTRATED  LIMEADE:  Availability  in  retail  food  stores,  and  percentage  of  annual  sales 

volume  represented  by  stores  stocking,  August  i960  and  1959 
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or  more  units  under  same  ownership;  excludes  voluntary  chains. 


Table  5. — FRESH  CALIFORNIA,  TEXAS  AND  ARIZONA  ORANGES:  Availability  in  retail  food  stores,  and  percentage 

of  annual  sales  volume  represented  by  stores  stocking,  August  i960  and  1959 
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Four  or  more  units  under  same  ownership;  excludes  voluntary  chains. 


Table  6. --FRESH  CALIFORNIA,  TEXAS  AND  ARIZONA  GRAPEFRUIT:  Availability  in  retail  food  stores 

percentage  of  annual  sales  volume  represented  by  stores  stocking,  August  i960 


r d 


§ 


p 

QJ 

£ 

a d 

<p 

3 <u 

rH  P 

<H 

a 

O G 

P 

O 

QJ 

CO 

> QJ 

co  0 

s 

QJ 

CO 

3 VO 

• 

3 

Pc 

CO  QJ 

So  ON 

P 

rH 

<H 

QJ  Pc 

3 H 

0 

0 

rH  Pc 

<C 

Pc 

> 

QJ 

c3  Q) 

a 

CO  Pc 

0 

CO 

bQ 

bO 

g 

G 

2 

0 

0 

0 

O 

P 

P 

p 

CO 

P 

CO 

co  O 
3 VO 

O 

CQ 

QJ 

So  O' 

• 

Pc 

CO 

CO 

3 H 

P 

O 

QJ 

QJ 

c 

O 

P 

Pc 

Pc 

Pc 

CO 

0 

0 

p 

p 

CO 

CO 

| d 

3 QJ 

rH  P 

P 

O G 

p 

O 

QJ 

> QJ 
CO 

CO  Q 
3 VO 

• 

| 

CO  QJ 

& ON 

P 

rH 

QJ  Pc 

3 H 

CJ 

0 

H Pc 

< 

Pc 

r“ 

CO 

03  Q> 

QJ 

CO  Pc 

JH 

p 

bO 

CO 

G 

3 

O 

<H 

<j} 

O 

P 

O 

CO 

P 

CO 

CO  Q 
3 VD 

• 

QJ 

Pc 

5)  ON 

P 

O 

co 

5 H 

O 

P 

QJ 

<$ 

Pa 

CO 

Pc 

O 

P 

CO 

Lf\ 

t"~ 


vo 

ITN 


OJ 


ITS 

-4 


b-NONH  OJ 
-4  VO  t — 00  00 


4 ONO  OJ  OJ  004  UN 

© h-t-  Nf-voco  On 


vovohhoo  4 oon  00  CO  -d-  OJ  OJ 

-4-  VO  00  CO  ao  co  f-  un  ir\  ua_^-  unco 


CO  -4  lt\  o OJ  -4  00  un  cq  O On  oo-4 

00 VO  h-CO  CO  CO  O-VO  VO  Is-  UNCO  ON 


-4  COCO  O OJ  00  OJ  OJ  OJ  OJ  H4  h- 

00 VO  f-OOCO  CO  h--4  -4  lo  00-4  t— 


•• 


CO 

o> 


p 

w 

*8 

«s 

rH 

•H 

a5 

P 

QJ 

Pc 

1 — I 

3 


u 

.•  a> 

<u  on  on  a\  > 

a on  on  on  o 


3 On  On  On 

CQ 

HO  * n <d 

G 

O O ON  ON  ON  G 

•H 

> O ON  ON  ON  CO 
•vCVI-4  On 
cq  0 -eo-t/>-#3-  O 

0 

QJ  O 1 11  IO 

• • 

H H O O O O 

P H 

cd-cJJ-O  O O 

G 3 

CO  OOOO 

Q)  G 

Pc  »>  *\  *\  0 

a 0 

rH  0)  O O O O 

QJ  -H 

CO  d O O O *> 

bpp 

3 G H OO  LT\  H 

rtl  aJ 

G O CO-  0>  CO-</> 

5 a 

<5 

s 

CO 

QJ 

•H 


>|£ 
CO  8 


CO 

G 

0 

Pc 

•H 

bO 

P 

0 

G 

3 

QJ 

d 

G 

G 

QJ 

O 

Pc 

QJ 

bO  d 

QJ 

G 

Pc 

H 

G 

o 

•H 


rH 

a} 

Pc 

G 

QJ 


aJ  O 
QJ 


A 

t 

O 


bO  S3 
QJ 
PI 


P 

co 

I 

3 

0 

CO 

1 

g 

•H 

aJ 

P 


o 

•H 

«W 

•H 

8 

pc, 


Pc 

3 


>1 


12 


or  more  units  under  same  ownership;  excludes  voluntary  chains 


